
Creative, Media
& The Arts

What’s thIs sector all about?
TV, film, radio, magazines, video games, 
blogging; all of these and more are included 
in this sector. In fact, pretty much any job that 
requires a creative skill is included - even behind 
the scenes roles.

What kInd of salary can I 
expect to earn?

Salaries in this industry can vary dramatically, 
depending on the size of the company, and 
which sector you are in. Media positions 
generally start on average at around £14,000 
because of the high level of competition for 
places. Designers fare better, starting at around 
£15,000 to £20,000 due to the specialist skills 
required. Many roles within this sector are 
freelance, or depend on being commissioned for 
a project or production. Pay in these situations is 
very variable, depending on both the job in hand 
and your skill set. 

What kInd of envIronment 
Would I be WorkIng In? 

Depending on who you are working for, it’s likely 
you’ll spend much of your time in an office if 
you are designing or writing, though you could 
also be required to report on events or meet 
with clients. Musicians typically travel all over 
for events and gigs, and as an artist, you could 

find yourself almost anywhere! TV and film 
roles could also see you working in a variety of 
locations both indoors and out, although post-
production workers will likely spend a lot of time 
in a studio. 

hoW does thIs sector compare 
to others across the country?  

The creative sector is one of the most important 
contributors to the British economy, generating 
a whopping £71.6 billion a year. That means an 
additional £8.8 million is generated every hour! 
It’s an industry that is expanding faster than any 
other, meaning this is a fantastic time to get 
involved. 

Where Is the Work most 
concentrated?

London, often seen as the Mecca for UK 
creatives, has the largest concentration of 
related industries, including companies like 
Creative Skillset. In the North, much of the BBC 
has been moved to Salford, making the city a 
media paradise! As a general rule however, it’s 
best to gravitate towards big cities, as there are 
more opportunities for musicians, artists and 
media personnel there.

From acting, to gaming, to writing a novel, the creative, 
media and arts sector is enormous, employing a 
surprisingly high percentage of the population. If you 
reckon you’ve got a creative flare, read on to find out 
more...
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Where to begIn
If you think this could be the sector for you, read 
on to learn more about how you can kick off your 
career… 

apprentIceshIps
There are a few apprenticeships you can complete to get into 
this sector. As part of an apprenticeship you will gain relevant 
qualifications, usually in the form of an NVQ, diploma, BTEC, or even 
a degree! They are ideal for people who want a practical role, as they 
allow you to gain valuable employment experience whilst earning. 
People with apprenticeships tend to progress far quicker than those 
without, as the skills they learn are directly suited to the workplace. 
Relevant areas include:
Creative and Digital Media • Design • Photography • Photo 
Imaging • Fashion and Textiles • Music • Journalism • 
Technical Theatre: Lighting, Sound and Stage

a-levels
A-levels are the most popular gateway into university and are much 
sought after by employers. Here are some of the relevant A-levels for 
this sector: 
Art and Design • Dance • Drama • Fine Art • Graphic Design • 
Media Studies • Music Technology • Photography

foundatIon degrees
A foundation degree combines the university lifestyle with practical, 
hands on work. It’s essentially a cross between an apprenticeship and 
an honours degree. They are often used as gateway qualifications to 
a full time degree as they count towards its completion. Usually, they 
take two years to complete, and you’ll divide your time between the 
workplace and the university campus. Examples of these degrees 
include:  Creative Writing, Animation and Photography. 

degrees
This sector has a mixed bag of positions, some of which don’t require 
a degree, whilst others are highly technical, requiring a great deal 
of training. There are several types of qualification, and which you 
obtain depends on your field of study. A Bachelor of Arts (BA) is the 
most common in the creative sector, though Bachelor of Science 
(BSc) degrees are also available. Most degrees take three years to 
complete full-time, though many universities offer a placement year in 
industry, or the option to study abroad. 

college courses
A college course is another way to get into this sector. For more info 
on which colleges offer courses in your region, check out 
www.careersworld.co.uk.
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If you have a great imagination, an innovative mindset, and 
the drive to get ahead, then you could be a big success in 
the creative sector. Below, we’ve listed some of the most 
popular roles for you to consider. 

publIshIng and 
journalIsm

If you’d love to work whilst surrounded 
by magazines, newspapers or books, a 
role in publishing could be for you. Jobs 
range from practical printing positions, 
to creative careers, in designing, writing 
and editing. 

fIlm and televIsIon
If you fancy getting into acting, then 
this could be the sector for you. There 
are hundreds of roles within film and 
television ranging from camera, sound 
and lighting operators, to actors, make 
up artists and presenters. There are also 
lots of jobs you might not have heard 
of, such as work as a continuity clerk, 
making sure nothing is out of place. 

performance arts
Always dreamed of becoming a world 
class performer? It’s not all about what 
the audience can see; perhaps you 
just love the stage and want to see 
how everything works. The performing 
arts include a whole host of roles, from 
lighting to set design, from stagehand 
to stage manager! Broadly speaking, 
interactive media refers to any kind 
of digital product that responds to an 
interaction. This could be anything 
from a website responding to a click, 
to an entire game title. A  popular role 
within this area would be web design, 
creating web pages for companies, or 
developing an app to follow the latest 
trend. 

InteractIve medIa
Broadly, interactive media means any 
kind of digital product that responds to 
an interaction. This could be anything 
from a simple website responding to 
a click, to a whole video game title. 
You could be working in web design, 
creating fantastic web pages for 
companies big and small, or developing 
apps to follow the latest trend.

fashIon desIgn
To work in fashion, you’ll not only 
need the ability to spot a trend, but 
an exceptional awareness of colours, 
shapes and fabrics. Some knowledge 
of fashion history would also be 
useful. Often, designers specialise in 
a particular type of clothing, such as 
sportswear or undergarments. Pattern 
cutting and sewing skills would also 
be useful, as you could be expected 
to be able to create a prototype of your 
design.

publIc relatIons
PR officers manage the image and 
reputation of acts and organisations, 
writing press releases, arranging 
interviews, and booking appearances at 
events. There’s also a lot of networking 
involved with PR, so you’ll have to be 
organised, confident, and not be afraid 
to ask.  

anImatIon
For most people, the term animation 
conjures images of huge blockbuster 
hits, such as Disney’s Frozen, but 
actually, animators work in a range 
of environments, from video games 
to advertisements. It’s not just 
computerised work either - you could 
also work in stop-motion, creating 
models for use in clay sculpted classics 
such as Chicken Run. 

curators/conservators
A curator’s role is to manage the 
collections of artistic, historic and 
cultural pieces that you might see at a 
gallery or museum, whilst a conservator 
ensures everything is properly restored 
and preserved. Professionals in both of 
these roles usually specialise within their 
respective fields, with curators 
developing their knowledge about 
specific pieces, and conservators 
refining their techniques to a particular 
period.

Career Choices


